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Slieve Russell Hotel Ethical Marketing Policy

The Slieve Russell Hotel is a luxury 4 Star Resort set on 300 acres with 224 Bedrooms, PGA
National Golf Course and Cidin Spa. We are dedicated to excellence, innovation, inclusion and
sustainability, aiming to be the preferred destination for ultimate comfort and guest satisfaction.

This ethical marketing policy sets out Slieve Russell Hotel’s position on marketing practices and
efforts to go beyond compliance to ensure honesty, fairness and responsibility in our ways of
working in line with our company value that we care.

We commit to all our Marketing being honest, accurate, decent and legal and we pledge to never
use dishonest marketing tactics and provide accurate descriptions of all our products and services.
We will apply standards of fairness and transparency and refrain from tactics intended to attack or
undermine our competitors, such as generating negative publicity or marking unfair comparisons.

Slieve Russell Hotel will evaluate the effectiveness of this Policy and the implementation of it on
an ongoing basis, to ensure that it remains effective and reflects best practice. We will also
commit to honest and accurate marketing tactics.

Slieve Russell Hotel aims to make sure that all web content meets the accessibility needs of
individuals making it easier for users to see and hear the content and we understand that there is
diversity in our audience and we ensure to listen to the needs of customers and make all efforts to
monitor and improve their satisfaction on an ongoing basis.

With our approach to ethical marketing, we will not falsely advertise our products and services
and we will remain honest and transparent in our marketing strategy and we aim to focus on value
and create content that aligns with our mission.

Slieve Russell Hotel will provide regular ethical marketing training to all relevant team members
on a regular basis.



